Business Ethics 
Spring 2009
MWF 12-12:50pm

Professor: Aaron Simmons

Email: asimmons@bloomu.edu

Office: McCormick 1126
Office hours: MW 4:30-5:30pm, TuTh 2-3pm (or by appointment)

Course Synopsis 


Business ethics is the study of moral questions raised in business practices.  It is the study of the moral responsibilities of corporations, business owners, managers, and employees.  In this course, we will examine a number of important contemporary issues in the field of business ethics, including different views on the basic responsibilities of corporations, product safety, the ethics of advertising, whistleblowing, employee rights, preferential hiring, environmental obligations, and moral issues raised by globalization and international business practices.  One of our goals in this course will be to learn about some of the issues that concern philosophers in business ethics and the views that they have had on these issues.  But we will also aim to reflect upon, critically examine, and seek answers to these moral questions ourselves.  In doing so, we will also aspire to critically reflect on our own views on these questions.  
Grading 

Exams

There will be three exams given in this course.  The first two exams will count for 20% of your final grade.  The final exam will be cumulative from the entire semester and will count for 30% of your grade.  
Group Project

In the second half of this course, you will be given a group project assignment.  This assignment requires students to organize into groups of four or five.  Groups will choose an ethical case study.  Each group will be responsible for (1) writing a 5-6 page paper analyzing its case study and (2) making a presentation to the rest of the class.  The overall group project will be worth 20% of your final grade.  I will provide further details of the group project assignment after the halfway point of the semester.  
Attendance / Participation

Your attendance, participation, preparation, and effort in this class will count for 10% of your final grade.  At the end of the course, I will assign a letter grade to this area of your class performance.  Good attendance will secure you at least a B.  In order to get an A, you must have not only good attendance but also good participation, preparation, and effort.   

Grade Breakdown 

1. Exam #1






20%

2. Exam #2






20%

3. Final Exam






30%

4. Group Project






20%

5. Attendance, Participation, Preparation, and Effort

10%

Cheating & Plagiarism 

Cheating and plagiarism absolutely will not be tolerated in this class.  If you are caught doing either, you will automatically receive a failing grade for the entire course and you will be reported to the appropriate school authority.  We will discuss the issue of plagiarism in more detail when your group project assignment is given.  

Texts 

1. DesJardins, An Introduction to Business Ethics, 3rd edition (D)
2. Electronic reserve readings (E)

Tentative Schedule 

Week One

1/12 – Intro 
1/14 – Utilitarianism
Chapter 2, “Ethical Theory and Business,” p. 26-34 (D)
1/16 – Utilitarianism
Week Two

1/19 – No class (MLK Day)

1/21 – Deontology 

Chapter 2, “Ethical Theory and Business,” p 35-39 (D)
1/23 – Deontology 
Week Three

1/26 – Virtue Ethics 
Chapter 2, “Ethical Theory and Business,” p. 39-42 (D)
1/28 – Virtue Ethics 
1/30 – Corporate Responsibility 
Chapter 3, “Corporate Social Responsibility,” p. 45-61 (D)

Week Four

2/2 – Corporate Responsibility 
Chapter 3, “Corporate Social Responsibility,” p. 61-70 (D)
2/4 – Corporate Responsibility 
2/6 – Corporate Responsibility 
Week Five

2/9 – Exam Review Session 
2/11 – Exam #1 
2/13 – Product Safety 
Chapter 8, “Marketing Ethics: Product Safety and Pricing,” p. 168-183 (D)
Week Six

2/16 – Product Safety 
2/18 – Product Safety 

Brenkert, “Social Products Liability: Firearms” (E)

2/20 – Advertising 

Chapter 9, “Marketing Ethics: Advertising and Target Marketing,” p. 190-200 (D)

Week Seven

2/23 – Advertising
Chapter 9, “Marketing Ethics: Advertising and Target Marketing,” p. 200-210 (D)
2/25 – Advertising 

2/27 – Environmental Responsibility 

Chapter 10, “Business’ Environmental Responsibilities,” p. 213-230 (D)

Week Eight

3/2 – Spring Break

3/4 – Spring Break

3/6 – Spring Break 

Week Nine

3/9 – Environmental Responsibility 

3/11 – Environmental Responsibility 
3/13 – Exam Review Session 

Week Ten

3/16 – Exam #2 

3/18 – Employee Rights 
Chapter 6, “Moral Rights in the Workplace,” p. 113-125, 128-137 (D)
3/20 – Employee Rights 
Week Eleven

3/23 – Globalization 
Chapter 12, “International Business and Globalization,” p. 260-280 (D)
3/25 – Globalization 
3/27 – Group project work day

Week Twelve

3/30 – Globalization 

4/1 – Whistleblowing 
Chapter 7, “Employee Responsibilities,” p. 140-154, 157-162 (D)
4/3 – Whistleblowing 

Week Thirteen

4/6 – Diversity and Discrimination
Chapter 11, “Diversity and Discrimination,” p. 232-258 (D)
4/8 – Diversity and Discrimination 
4/10 – Group project work day
Week Fourteen

4/13 – TBA
Group Project Written Analysis Due 

4/15 – Group Presentations
4/17 – Group Presentations
Week Fifteen

4/20 – Group Presentations 
4/22 – Group Presentations 
4/24 – Exam Review Session 
Exam Week
Final Exam – Tuesday, April 28, 8-10am 
